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2

Table2 Spatial distribution and fluctuations of domestic tourist of Mt. Huangshan and Mt. Jiuhua

1994 2001 1997 2002
% % % %
1 22.76 13. 77 45. 14 36. 86
2 19. 51 13.29 14. 78 15. 44
3 10. 85 10. 46 8. 54 13. 14
4 7. 83 8. 96 6. 06 6. 88
5 6. 33 8. 01 2.93 5. 00
6 4.75 7.75 2. 81 4.07
7 3. 83 7. 42 2.74 2. 15
8 3. 16 4. 06 2. 62 2. 06
9 2. 96 3. 85 2.33 1. 75
10 2. 64 3.27 1. 89 1. 45
11 2.24 2.45 1. 48 L. 44
12 2. 05 2. 44 1. 37 1. 35
13 1. 79 2.33 L 12 1. 20
14 1. 45 2.08 1. 06 117
15 1. 28 1. 17 0.75 1. 03
16 L 12 L 12 0. 69 0. 65
17 0. 93 L 04 0. 69 0. 57
18 0.75 0. 98 0. 62 0. 48
19 0. 62 0. 94 0. 56 0. 45
20 0.58 0. 83 0. 43 0. 41
21 0. 55 0.79 0. 31 0. 37
22 0. 44 0. 69 0. 31 0. 35
23 0. 41 0. 68 0. 31 0.33
24 0. 29 0.53 0.18 0. 31
25 0.22 0. 38 0. 12 0.29
26 0.2 0. 22 0. 10 0. 27
27 0. 19 0. 16 0. 08 0.23
28 0. 14 0. 14 0. 06 0. 18
29 0. 11 0. 11 0. 07
30 0. 02 0. 07 0. 05
31 0. 05
100. 00 100. 00 100. 00 100. 00
( »2001) »(2002) [9] [10]
22 10 ,
1994 84. 62% 2001 80. 84% ,
9
, 19 1997 89.84% 2002
X, 88. 8% s 1%
G= 100% IZ = 2
1( T) (2) , 1994 16 2001 17
G- ; 1997 14 2002 15
i— i ; 2001 2002
T— s = ?
2 .6 : ( 10% ) (
, ; G , 1% ~ 10%) ( 1% )
, 4 5
2 , 1994 2001 G 4
34. 66 28. 41, 1997 2002 G R
49. 13 43.61, (8a ) (6 a

) G 18.03%, 11.24%
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Table 3 Companson of the spatial distrbution of Mt. Huangshan and Mt Jiuhua domestic touriss
1994 2001 1997 2002
1994- 2001 1997- 2002
% %
% % % % % % % %
<500 55. 99 55. 99 42. 32 42.32 -24.42 7745 77. 45 73.77 73.77 - 4.75
501- 1000  11. 69 67. 68 19. 39 61.71 65. 86 8. 91 86. 36 6. 83 80. 60 - 23. 34
1001- 1500  23.29 90. 87 28. 87 90. 58 23. 96 8. 76 95. 12 11.82 92. 42 34.93
21501 9. 03 100. 00 9. 42 100. 00 4. 32 4. 88 100. 00 7. 58 100. 00 55. 33
AR 697. 94km 940. 72km + 34. 79% 380. 87km 479. 46km + 25. 88%
3 , , 501~ 1 000 km 1994
500 km 11. 69% 19.39% ;1 001~ 1 500 km
, 1994 55. 99% 23. 29% 28.87%, 1 500 km
2001  42.32%, 500 km 9.03% 9. 42% 1 000 km
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1997 86. 36% 2.64%, 45.14% 14.78% 2.93%
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Table 4 Evolvement of the spatial structure of Mt. Huangshan and Mt Jiuhua domestic tourists

% 1994 2001 001 1994 1997 2002 2002 1997

/ km / km / km / km /km / km
< 60 <550 <1 100 + 550 <340 <390 + 50
60~ 80 550~ 1350 1 100~ 1400 - 500 340~ 700 390~ 1 100 + 350
> 80 >1350 >1 400 2700 21 100 + 400
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6 7 , 60%
, 1994 550 km 2001
1100 km, 550 km; 1997
340 km 2002 390 km, 50
km 60%~ 80% , 1994
800 km 2001 300 km,
500 km; 1997 360 km 2002
710 km, 350 km  80%
, 50 km, 400
km ,60%  80%

550 km 50 km,  60%
~ 80% 500 km, 1994 -
2000

,60% 80%

50 km 400 km, 60% ~ 80%
350 km,
( 4 )
: ( 1994
1997 ) ( 1994
~ 2001 1997~ 2002 )
[14] ’ 7

3

3.1 ,
2002 ,
, 1990
1 510.2 686. 3 2001 6 859.6
2 366.4 4. 54 3.45
1990 54.2%  58. 8%
2001 37.9%  47.7%,
L15) ’
3.2
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Temporal and Spatial Characteristics of Domestic
Tourist Flows to Mountain Resorts

WANG Degen, LU Lin, LIU Changxue, ZHANG Jinhe, LING Shanjin
( College of Tourism, A nhui Normal University, Wuhu Anhut, 241000)

Abstract: On the basis of investigation, the research, taking Mt. Huangshan and Mt. Jivhua as examples and
combining with the other mountain resorts and coastland resorts, analyzes the temporal characteristics (including
yearly, seasonal and daily distribution) of domestic tourist flows to mountain resorts. It also studies the evolve
ment of spatial structure of the domestic tourist flows of the two mountain resorts, Conclusions are as follows:
(1) The tourist market remains stable, while the spatial distribution has become less concentrated. (2) The at
tractions have been enhanced continuously. (3) The evolvement of spatial structure shows the trends of advane
ing wave upon wave and jerky increase. In addition, the fundament countermeasures of development of mour

tain resorts are put forward.

Key words: mountain resorts; temporal characteristics; evolvement of spatial structure; Mt. Huangshan and
Mt. Juhua



