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The Primary Research of Mountain Tourism Innovation
System on the Fringe of Metropolis
—A Study of Shenzhen City

DING Huanfeng and CHEN Lie
(Institute of Plan &Design ZhongShan University, Guangzhou, 510275 China)

Abstract: The Residents of the metropolis are interesting in the natural milieu and human scenery of mountain on the
fringe of metropolis. To come true sustainable development and reinforce the competitive advantage of mountain tourism,
Mountain Tourism Innovation System on the fringe metropolis is very important. This paper argues that MTIS consists of
four parts, which are Tourism Development Strategy Innovation, Tourism Technology Innovation, Tourism Institution
Innovation and Tourism Identity / Marketing Innovation. And Tourism Innovation Milieu is the main form and an effective
medium that combines elements of MTIS. In the end of the article, the author discusses several subjects such as regional

tourism cooperation and competition, mountain sustainable development and tourism mountain life cycle.
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