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Fig 1 The cultural characteristics and their developing processes in mountains
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CULTURAL CHARACTCRISTICS AND THEIR EFFECT ON
REGIONAL ECONOMY IN MOUNTAINS

CHEN Zhao
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Party School of Sichuan Provincial Party Committee, CPC  Chengdu 610015)

Abstract

Economic level of the mountain area usually lags behind that of the plain area and their
ecomic structures are different also. The cultural effects on these situations can't be ignored.
Based on this, the cultural characteristics and their forming processes of the mountains are
analysed. Conservation, exclusiveness and advocating individuality of culture are general
characteristics of most mountainous areas. Affected by mountain cultures, the mountain e-
conomy has more self—sufficiency, more extensive cultivation, more individual economy and

more closed economy than the plain economy .
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