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Them odel of the synthetical evaluation ofm ountain tourisn resources in A nhui
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Tabh. 1 The relative mportance value of the evaluation factors ofm ountain tourim resources in A nhui
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Tab 2 The synthetical evalution value of the tourit resources of fivemountains in A nhui
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ON THE QUANTITATIVE EVALUATION AND EXPLO ITATION
OFMOUNTAIN TOURIM RESOURCES IN ANHUI
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Abstract

On thebasis of a lot of statistics of investigatbn this paper evaliates them oun tain

tourisn resources in A nhui i the quantitatve w ay, and classifies the m ountain resorts
into three grades In the end

sources 1 A nhuiare offered accord ngly.
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