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Table 2 Tourists to Wutai Mountain” s negative perception of coding process gradually
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A Research on Tourism Destination Image Perception of Mountain Resorts

—A Case Study of Mountain Wutai Scenery Area in China
LIU Zhixing MA Yaofeng GAO Nan ZHANG Yanjun WANG Dingding

( College of Tourism and Environment Sciences Shaanxi Normal University Xian 710062 China)

Abstract: Taking case of Mountain Wutai scenery area in Shanxi China of mountain resorts using Mountain Wutai
tourism image described by tourists through 87 network travel notes and 620 comments collected from Baidu Google
and some other tour websites the authors study the tourists” perceptions of the Mountain Wutai tourism image after
becoming the world heritage with grounded theory of qualitative analysis in order to develop methods for image re—
search of mountain resorts and offer reference and basis for its management. Results are as follows: 1. The authors
extracted 6 main positive perceptions factors which include the Buddhist resort heart meditation summer resort

building superb wishing reduction and to warding the mountain from 71 network travel notes and 490 comments. 2.

Summarizing 6 negative perceptions factors of tourism supply tourism environment tourism facilities tourism man—
agement tourism attraction and tourism services from 226 negative comments. 3. Meanwhile it was found that the
legend of allusion honest people Buddha marginal land are also the positive perception factors of Mountain Wutai

tourism image.

Key word: tourism image; perception factors; grounded theory; Mountain Wutai



