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C an parison of Pur fan ous positonings n China
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Toursn destnation mage positoning of hisoricm ountainous tov ns

Fig2 The ailtural vein and geographic vein n Huayang Town

. 1995

3.2



48

26

3.3

2

, 25
198

, 41
12.63%,

BRI

" (3

21

[ 8]

iy A

A BLAR 5 ik
e BH £ ey BT R

Fig.3 The tourism resources in Huayang Town
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Tablk 2 The evaluaton ratings and proporton of toursn resources in Huayang T ovn
%o
290 3 14.3
75~ 89 2 9.5
60~ 74 4 19.0
45~ 59 7 33.3
30~ 44 4 19.0
<29 1 1.9
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A Study on Tourism Destnation Im age Positioning

of H istoricM ountainous Towns

—T ake Huayang H istoric Towns as Examp les
LTQ ngyang

(D garment o Urban and Resource Science, N orthuv est Unwersity, X { an 710127, China )

Abstract Tourian destinatbn mage positionng plays an mportant and ndispensable part in tourism develop-

ment.M any scholars athane and abroad cary out sam e research on the tourisn m age positbning at the same tine

propose a bt of methods fran different fields. This paper takes historic mountainous towns as the breakthrough

poni and proposes anew positbnngm ethod unifyng the generalmood mage and the specific landscape mage af

ter analysisng the advertagament and d sadvertagement of the damestic fourmamn position ngs and canb n ng w ith

features of historic mountanous towns. In order to positbn the tourisn destnation m age of Huayang towvn this pa-

per which concentrates on evaliation of tourist resources analyss of cultural venn geographic ven and tourist

markef aswellas canbined with the four famous positbnings consiers the generalmood m age as “M illennium

Ancient Boat City, the first Q inlng tovn” and the specific landscape Inage as “ a south Lijiang a north Huay-

”»

ang .

Key words h istoric mountanous town; tourin destnation m age position ng Huayang town



